Topic 6 Shopping
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Shopping at regular stores or supermarkets offers convenience and affordability. Customers

H
i

can quickly find what they need without the hustle and bustle of large crowds. However,
shopping malls provide a different experience, offering a wide variety of products,
entertainment options, and a more upscale atmosphere. While malls may offer more amenities,
they can also be crowded and overwhelming for some shoppers. Ultimately, the choice depends

on personal preferences and shopping needs.
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As a student, my top three expenditure categories are tuition fees, accommodation, and
food expenses. Tuition fees are crucial for investing in my education, which is essential for
future career prospects and personal development. Accommodation costs ensure a safe and
conducive living environment, necessary for focusing on studies and maintaining well-being.
Food expenses are essential for nutrition and energy, supporting academic performance and
overall health. While these expenses may seem significant, they are all necessary and reasonable

investments in my education and well-being.
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1. It made a good start, showcasing the country’s huge consumption potential and growing
confidence in spending.

2. High demand, market vitality, and substantial consumption potential contribute to
China’s consumption sector.

3. The scale of service consumption continues to expand and has become a new engine
driving consumption growth.

4. Smart homes, green, healthy, and smart consumption, and new consumption spots like
barbecue offerings in Zibo, ice and snow activities in Harbin.
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China’s consumption sector shows promising growth in 2024, reflecting the country’s
robust economy and increasing consumer confidence. With expanding service consumption and
evolving consumption patterns, the market is poised for further expansion. I believe that green,
healthy, and smart consumption will continue to drive demand, leading to sustained growth and

prosperity in the Chinese economy.

Passage 4

5% —

ABC

55—

1. More domestic restaurants opening branches overseas and growing appetite for authentic
Chinese food outside the country.

2. Hunan dishes, or xiangcai.

3. It encourages the availability of more catering raw materials and accessories related to
Chinese dishes overseas.

4. Total catering sales reached 5. 29 trillion yuan ( $ 730 billion) last year, up 20. 4

percent year-on-year.
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Chinese cuisine is gaining popularity worldwide, driven by the growing demand for
authentic flavors. Government’s support for Chinese chefs working abroad and the promotion of
Chinese food culture are crucial for this trend. I believe these efforts will further enhance the

reputation of Chinese cuisine and contribute to cultural exchange on a global scale.



